





Brand Personality

Youthful , Adventurous, Ambitious




Name and Logo

e Chico Port - succinct name with
a catchy “roll off the tongue”
sound

e Takes advantage of Chico's
short name to create a modern,
catchy airport name

e Logo combines Northern

California nature with air-travel




ATTACHMENT 4

FROM AD HOC COMMITTEE MEMBER MIKE ANTOLOCK - KEY
MARKETING AND BRANDING IDEAS FOR THE CHICO AIRPORT
FROM THE CSU-CHICO SPRING 2020 MARKETING CLASS 498 TEAM
PROJECT.

Team #1

In order to rebrand the airport, three main issues with their current branding strategy

must be addressed:

1. There is a lack of awareness from potential customers.
2. The current brand image is negative.
3. Current values of the airport are not reflective of Chico.

Solutions & Recommendations:
Team 1 recommend the Chico Municipal airport differentiate itself and become a
themed airport that is reflective of the Northern State, rebrand the airport’s persona, and

center their target market to three distinct groups.

A Themed Airport:
The airport needs to create an associative network in the consumer's mind.

Rebrand Persona:

Team #1 studies identified conditions that customers considered a good airport
experience. Comfortable waiting areas, accessible charging outlets, free WIFI, and
good food. Implementing such features into the airport will contribute to the airport’s
persona. Studies identified the Chico Municipal Airport as a “boring old lady,”
“‘unreliable”. The airport should have a personality that shows competence, reliability,
success. A welcoming fun and adventurous spirit that is there to greet every passenger,
eager to show them around should be represented within the airport and its PR
management. Hiring airport personnel that is reflective of this energy would also be

essential in turning the current airport’s persona in the correct direction.



Target Market:

Team 1 has identified three different target markets as the focus for marketing efforts
for the Chico Municipal Airport. — Business professionals, travel enthusiasts, and
college students.

Team # 2- Northern California-Chico Regional Airport with Logo

This name change would generate inbound travel and appeal to larger airlines. It is an

opportunity for the airport to increase its geographic domain. Northern California-Chico
Regional Airport pays homage to the City of Chico logo and was created in response to
the blue concept logo that was referred to as “The Avengers logo” when shown to Butte

county locals.

Mission Statement - Defines why we exist and encompasses our new brand

image:

CIC is committed to serving Northern California as a quality means of travel
and as a driver of economic growth in our community of Butte and

neighboring counties.

Team 2 promotional strategy is focused on increasing awareness of the airport.
Team 2 survey showed that Instagram and Facebook were the two primary platforms
our market uses. We recommend hiring someone that demonstrates social media

savvy capabilities.

Billboard: Strategically place three billboards with the logo and the Choose Chico

slogan.

Locations:

e Chico (Northbound on the 99 between Skyway and East exit)
e Chico (Southbound on Cohasset as it turns into Mangrove)

e Oroville (Oro Dam Boulevard)
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ATTACHMENT 4

Airport Name Proposals/ Tag Lines/Logo

No Recommendation name change - No Tag Line - No Logo

Northern California — Chico Regional Airport - No Tag Line Yes Logo

Northern California Regional Airport - Chico Yes Logo

“People Connected”

ChicoPort - No Tag Line -Yes Logo

The Northern California Regional Airport - Chico - Yes Logo

“Proudly Serving Your North State Region”

No Recommended Name change - No Tag Line - No Logo

John Bidwell Airport JBA - Yes Logo

“Blue Skies Await”

Shasta Cascade Airport - Yes Logo
“Choose Chico — We’ll Get You There”

The Chico California Airport No Tag Line - No logo






